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Tile Warehouse serves
up a stunning solution

The Tile Warehouse has earned considerable recognition Above: Air New Zealand principal designer

d f its i I tin th fit of Air N David Scott commissioned Tile Warehouse
and exposure for |_ S mvo_vemen _m e re-fit of Air New to supply tile and stone products for his
Zealand’s domestic and international Koru Club lounges. The acclaimed re-design of the airline’s
airline’s principal designer, David Scott, chose to collaborate 11 domestic and 20 international

with Tile Warehouse on the re-design, which began with the Foru Club founges.

Christchurch and Melbourne lounges.

David Scott’s design drew on iconic elements of the Kiwi bach, where the architecture and décor tends
to develop organically as objects and materials taken from elsewhere are recycled and reused. These
elements are presented in a sophisticated and subtle way to meet the needs and expectations of
international travellers.

To recreate a distinctly New Zealand look and feel, David chose a material palette that included
natural waxed timber flooring laid to represent a deck; hemp fabrics chosen for their natural qualities
and resilience to sunlight; woven rattan furniture; Linea Weatherboard elements; and frosted glazing
featuring graphical representations of pungas and other bush fauna.

When it came to the stone and tiling, the designer needed just the right products and technical support

to bring his concept to life. He chose to work with the Tile Warehouse, collaborating with Tanya Smart, . &

Tile Warehouse Commercial Sales Manager. '

Like other airline lounges around the world, Air New Zealand’s Koru Club lounges have been created

as an exclusive environment where club members can relax, use the business and meeting facilities, I I ‘ E
freshen up, and, of course, enjoy a range of complimentary food and beverages.
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As such, the food and beverage area is a central focus of the design, and David created an eye-

catching tiling feature for the walls behind this space. The installation, the result of a brief David
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supplied to Tanya Smart, incorporates different-coloured, round glass mosaic tiles combined randomly
to resemble fish scales.

Based on David’s requirements, Tanya submitted glass tiles in 80 different shades. From this vast
selection, he chose five colours to complement Air New Zealand’s corporate palette, and combined
them in a random fish scale-like pattern. David then drew up a scheme detailing exactly how he
wanted the tiles to be laid.

‘When selecting products, | wasn'’t looking for the latest trend, what was hot, but rather | was after a
specific delivery to match the national carrier's branding,” says David. ‘The Tile Warehouse was able to
offer not only the depth of product and the service | required, but also the technical expertise to bring
my design concept to fruition.’

David has nothing but praise for the company’s willingness to be involved past the point of supply,
providing comprehensive installation information and maintenance advice, and expert knowledge.

With the lounges being located airside, the installation time for the new fitout was limited and the
ability to carry out maintenance was also restricted, making minimal downtime crucial. David says the
Tile Warehouse’s invaluable input helped eliminate these concerns.

The result is an interior design scheme that David believes will make travellers feel calm and relaxed,
particularly when the current political climate now requires us to spend almost as much time waiting
around inside an airport as in the air.

‘It's not about making something a feature. It's about making people feel better and providing some
unique New Zealand experiences,” he says.

As a result of its work with David Scott on these projects, the Tile Warehouse has now been
commissioned to supply products for other lounges around the world, as well as stone tops for the
passport control at London’s Heathrow International airport.

With 32 branches nationwide, Tile Warehouse is the largest tile and stone supplier in New Zealand.

‘Due to our size, sourcing is definitely a strong point,” says Tanya. ‘Our buying power means we have
access to some of the world’s best suppliers and have the ability to source anything a designer or
specifier requires.’

Top and above left: The food and beverage
area is a focal point of the lounge design. It
features a tiled wall of circular mosaic tiles

chosen to complement Air New Zealand’s
corporate palette and evoke the shimmering
appearance of fish scales.

Above: Tile Warehouse also supplied
solid 20mm pencil-aris edge Quarella for
the serveries and table tops. These were

produced in three shades: nuova blanco, gris
asturias and blanco palamo.

PROJECT DETAILS

Location: Air New Zealand Koru Club lounges,
Christchurch & Melbourne

Interior designer: David Scott
Tile and stone supplier: Tile Warehouse

Tiling products: Quarella Quartz, Flaxen Blend
& Nautical mosaic tiles, Panaria, Del Conca,
Pamesa Range of porcelain tiles

www.tilewarehouse.co.nz



